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Senior Living EEFNRMFRAEREHmMAER
1L Provide other services and assistance as requested 3. Recommend a list of marketing collateral materials.
based on a mutually acceptable addendum to the contract.
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RUBTHUARZNEERMWRATHOHMERSFthE.
4. Assist in developing a marketing and advertising
campaign.
IT. Marketing B FE— I HHREHR &ER.
including establishing a detailed marketing plan, which
includes budgets and timelines, sales/leasing coordination
and training, review of collateral and marketing materials Botabiich ctandn o N W
budgets and actual printed materials, and healthcare and il l'f'\ui'f ‘m M:ma}“id Cipf'g SO !“,O-E,M“fl' ek s s
T . ? every other aspect of the marketing efforts.
technology coordination and strategic planning
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, WEREEHIREN, MYUGHERELME, [~ 0 Review marketing racking accounting system and
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1 Develop a marketing plan

BEFLTHEMLER.
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2 Assist in recruiting, hiring . and training marketing

personnel . Assist in the launching of a marketing sales
office
MENEAFIRNERAR, BRI HHEHEM.
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input forms.

WEHIHEHRIES T RER & X ERE.

Review and refine daily marketing reporiing
information so they can track daily sales and marketing
process.
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Quality Life For Elders
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8. Review and recommend healthcare platform for assisted
living and other special service needs.

ANMEEEARSRERRARBLGRETRETS

9 Plan a marketing outreach campaignto promote the

lifestyle and services to leaders in the o community.

RXRTEHEREREHEREENEBSARES.

10, Design aremote quality control system so marketing
staff can be trained and coached froma remote lgcation:
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